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Directed Storytelling
Expert Interview
Retail Observation
Competitive Analysis

Literature Review

Exploration
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“A lot of my customers have
no clue how to dress.”

“l make him feel comfortable.
Shopping can be embarrassing.”

“First | determine his body shape...
it’s all about a tailored fit.”

Expert Interview



Uniquity Exploration Generation Sollkion




Uniquity Exploration Generation Solution

BAMNANA REPUBLIC  seee snmeun

-

MNIKE

T Bl Tha bl Ak Vale

A —— FIT =

Ask Valet,
[ ————
The Lead “'.-'n-fﬂ. Conclerge jmem Gams
I need some v | e semEhing G0 fshen ug 6 - Girous SLAT AMATOM
nffnrdnh!c, cesual E"_ 100, bul ngt emedl Bgwery or Bse g Bsharman T T
sneakers that ik b - LT § RIS -
aren’l Lo techiy- Comdd you recommend B good BriemoTent of I ASPRILE ¢
FOURE ; = % r unceen it Thal mn ¥ noboascie nd L
looking. And I'm T o sl
ALPHA T too old for Vans,
[T - . PR Sy . =
':.-j whie gryeg er ke ]

W T R
D A CUETION A LT
Nty e

hest wny i

like.com I Y

WOEN RS WEMEN Ut ENA PN BROF  rEastmrd  FWELITY L BTTRES  FEALTHAREAUTY  HOLTWY | PO THE HOME

il i

5 Fy i L kit MEASTOS LR 11 b i e LS — — .
II'IdITI:IIfDI’EJ alkarra rhat B, s1ee eRae s peue /I"'f'SHIPF]MG / S AT PRt ShopT ChaDs Nl n

BUILD & SHIRT  DESIGN VALLT MY DIGITAL CLOSET DLOG * #niy fatwi and debatgd ]
my persanal imap shop ail siyles style me designer directary
P wp Fwnl apn tar = e strvmure = ey amipty e
wiTH Phe fraed
By oo dup by
SHECEM ERIFIN B A
T i

Maw in your Forsor

| aibe | aiae | e |

Wl

DRESS SHIRTS

for the 204 Century Man

CUSTOMIZE WOW :.E:_ T
cotboriites Men's Apparel

/ . Lt L .
r i = ﬁ # }
CUSTOM DRESS SHIRTS FROM OUR DESIGHN VALULT Buy, trowss and min shisis crwate by e i Thiwa commundy 1 ‘ v - I I
= I| I\:-t .Fl '.T‘. — St o i, "_
{ e il s o e o —r s 4 v = T R ey saasa

i il i L Lt o MR e == .

| 3 ————— b | e ot . o [ o %h_}.l

\‘ taalfertig el b - i A pe—t

Pt @ 535 8 oo wewn pos FEFRT A fRenid  wow mwoRea k= [

BUSINESS « WELKEWD = LUNLRY = . ol e e — — . — et fm faees oty

Competitive Analysis



Uniquity Exploration Generation Solution

General Fashion
Knowledge

Novice Expert

Current
Websites

Specific
Shopping Goals

Competitive Analysis
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“Scenario-Oriented Recommendation helps users by
matching the characteristics of the circumstances and
the possible products, and helps people to determine

the ideal products more easily, even if they don’t know
what exactly that might be.”

Shen, Lieberman, Lam. What am | gonna wear? MIT Media Laboratory

Literature Review
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Directed Storytelling
Expert Interview
Retail Observation
Competitive Analysis

Literature Review

Exploration
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Directed Storytelling / Present relevant information.
Expert Interview / Teach them without embarrassment.
Retail Observation / Advise men before they buy.
Competitive Analysis / Streamline the experience.

Literature Review / Help men find their style.

Exploration
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Valets and Styles
Recommendations
Transactional Flow
Final System Map

Design Language

Generation
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Valets Styles

Preppy Ultra Formal
Rocker Formal
Sporty Semi Formal

Fashionista Dressy Casual

Relaxed Business Casual

Urban Casual

Vintage > Trendy
Occasion

Valets & Styles
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Input:
Occasion

Recommendations

Style
Sensor

Results

Final
Suggestion

Function
Sensor

Based on Shen, Lieberman, Lam.
MIT Media Laboratory

Occasion
Network

Results
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uniquity.com

Video

Style Guide Valet Browse Clothing
By Style By Item
Quiz
Valet 5 Valet 6 Valet 7
|
Look Occasion
Text
Outfits Pants Shirts Shoes Accessories

System Map —=

Rack

i e R —

—

Brick & Morter Store

Online Store
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Closet
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Rack / shopping cart & viewed items
Valet / personal shopper, advisor
Closet / previous purchases
Shopping Bag / cart for buying
Metaphors / cars, sports, scents
Views / front, back, side, detalil

Ny

Design Language
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Wireframes
Design
Persona

Site Demo

Solution
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Uniquity

Valets

Shopping Links

Closet, Rack, Shopping Bag, Search

Style Guide

Find the right look for any

occasion, and we’ll show

you how to make it happen.

Pick A Valet

Our valets can help
you discover your style

Browse

Browse clothing and
accessories that fit your
potential. lifestyle.

Featured Stuff

Novice Main Page

Uniquity

Valets Shopping Links

Closet, Rack, Shopping Bag, Search

Valet Questions Page

Browse ‘Question Progress
Pick A Valet -
Change my Valet QueStlon?
View all Valets Answer 1
Skip ?s and Choose Valet Answer 2
R Answer 3
Style Guide | |Answers

Submit Answer/Next Question Button

Valet-Suggested Items

Uniquity valets Shopping Links ..
Browse ‘ Breadcrumbs
By Item

Subsubnavigation

Subsubnavigation
Subsubnavigation
Subsubnavigation
Subsubnavigation

Subsubnavigation

By Style

Pick A Valet
Style Guide item Name

Cost

Item Name
Cost

Item Name
Cost

Item Name
Cost

Valet Suggested Items

Item Name Item Name
Cost Cost

Item Name Item Name
Cost Cost

Subnavigation
Subnavigation
Subsubnavigation
Subsubnavigation
Subsubnavigation
Subnavigation
Subnavigation
Subnavigation

Pick A Valet
Style Guide

Item Details Page

= = Valets Shopping Links
U n I q u Ity Closet, Rack, Shopping Bag, Search
Browse ‘ Breadcrumbs

Subnavigation |tem Name

Designer

Fabric Information
Sizes Available
Price

Description
Different Views

Add to Rack
Add to Shopping Bag

‘Valet Suggests Coordinating Iltems

‘Valet Suggests Video Tutorial

‘Valet Suggests Textual Information

Valets Shopping Links

Closet, Rack, Shopping Bag, Search

Uniquity

Browse
Pick A Valet

Change my Valet
View all Valets

Style Guide

Here is your valet!

Description of your valet.

‘Start Shopping

‘Outfits by Occasion

‘Get This Look

Valet Results Page

- - Valets Shopping Links
U n Iq u lty st ook, Shorsing B2, Searh
B_rowse Your Rack

LA LI Coverflow Rack Visualization

SUCRCUICEINN (include “add to shopping bag” and

Wireframes

Rack Page

“remove” options)

‘Related Items to Purchase

‘Related Video Tutorials

‘Related Textual Information
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Log In / Creats New Account closet rack shopping bag search catalog Log In / Create New Account valet closet rack shopping bag search catalog
Style Guide Pick A Valet = Valet Quiz
Find the right an Our v nhelpyou > thi o
- ' = Pick A Valet Ssmiion ol
Take Valet Quiz

You prefer to dress in:

) Something professional and sharp.

») Natural and comfortable clothes.

) “You don't really pay attention to clothes.
) Something conservative but attractive.

) Something original.

Get Your Measurements Right

A uniquity Weekly Style G

_ SR Continue To Next Question p

() The latest trend in the right color.

) Whatever is clean.
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uniquity B A @ = 1 | uniquity Hm | A

valet closet shopping bag search catalog valet closet

Log In / Create New Account
Valet Quiz Complete

Your Style is: Rocker

Signature Designers: Belstaff, Rock and Republic, ﬁ{
|\l

. rack | shopping bag search catalog
Log In / Create New Account

ur Rack of Saved ltems

Pick A Valet

Take Valet Quiz

K by Karl Lagerfeld, Ben Sherman

i |
Signature Pieces: Big sunglasses, chunky rings, silver neck o] f
chains, faded T-shirts, hats, wife beaters, leather jackets, fur

trimmed coats, boots, slim fit or bootcut jeans, belts with metal
hardware, wrist cuffs

Style lcons: Johnny Depp, Lenny Kravitz, Tommy Lee

Artists or those who work in a more relaxed environmeant,

such as the entertainment industry, whether as sound engineers,
DJs or promoters, are most able to sport a rock style during the
day. If you're a guy who loves rock looks, you're the kind of man
who marches to the beat of his own drum and others will agree
that you really know how to let loose and enjoy yourself.
Fortunately, you don't have to spend much to achieve this
seriously cool style.

What you nead maost in your closet are a lot of basics and a
good leather jacket. After that, it's all about the edgy accessories,
especially anything involving silver. Oh, and your hair... let's not

BLACK SEQUIN DINNER JACKET

Richard Anderson Motes:
forget the hair. Visit a top stylist to get a hairstyle that looks great i Sequins / Gotton Mot appropriate for every event - é
when you get up in the morning and then make sure you go or for the feint of heart. Rock this
back to the salon regularly to maintain your mane. Sized To Fit dinner jacket when you feel like
$208 + Talloring Fees it's time to express yourselfl remove from rack add to shopping bag map to store

Get This Look p

View Related Items p
Learn More - Videos p : ' m

Start Shopping ) ‘

Design
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Chris, 26, is a drummer for a rock
band but also plays percussion for
the Pittsburgh Symphony Orchestra.

When he plays with his rock band, he
wears band t-shirts and jeans. When

he plays with the symphony, there is

a specific black-tie dress code.

Aside from his tuxedo knowledge, he
doesn’t know anything about fashion.

Persona
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Life Goals

Impress others

Get signed to a major record label
Work with Mick Jagger

Get married and have kids

Start up a music school to teach
kids how to play instruments

Persona
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Experience Goals

Chris doesn’t like making mistakes
Feel confident about what he does
Likes to go on adventures

Likes having fun

Persona
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End Goals

To buy a nice suit that fits his style.
To learn about menswear.

To feel comfortable buying clothing.
To look good for the ladies.

Not spend too much time shopping.

Persona
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Chris needs a suit for his friend’s wedding
and wants to impress the maid of honor.

He visits Uniquity and selects a valet.

The valet helps guide him to the best suit
for the event and his personal style.

The valet helps him know where to buy
the suit and where to have it tailored.

Scenario
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Site Demo
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