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“I know what style I  
want, but I don’t know  
where to find it.”

“I searched for a half  
an hour to find how to 
tie a single windsor 
knot.”

Directed Storytelling
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“A lot of my customers have  
no clue how to dress.”

“I make him feel comfortable.  
Shopping can be embarrassing.”

“First I determine his body shape...  
it’s all about a tailored fit.”

Expert Interview
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Retail Observation
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Competitive Analysis

Novice Expert

General Fashion  
Knowledge

Specific  
Shopping Goals

Current 
Websites



Current 
Websites
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Competitive Analysis

Novice Expert
Uniquity!

General Fashion  
Knowledge

Specific  
Shopping Goals
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“Scenario-Oriented Recommendation helps users by 
matching the characteristics of the circumstances and 
the possible products, and helps people to determine 
the ideal products more easily, even if they don’t know 
what exactly that might be.”
Shen, Lieberman, Lam. What am I gonna wear? MIT Media Laboratory

Literature Review
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Directed Storytelling / Present relevant information.

Expert Interview / Teach them without embarrassment.

Retail Observation / Advise men before they buy.

Competitive Analysis / Streamline the experience.

Literature Review / Help men find their style.

Exploration



Valets and Styles

Recommendations

Transactional Flow

Final System Map

Design Language

Uniquity   Exploration   Generation   Solution  

Generation



Valets

Preppy 
Rocker 
Sporty 
Fashionista 
Relaxed 
Urban 
Vintage

Styles

Ultra Formal 
Formal 
Semi Formal 
Dressy Casual 
Business Casual 
Casual 
Trendy 
Occasion
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Valets & Styles
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Recommendations

Input:
Look

Final  
Suggestion

Results

Results

Results

Input:
Occasion

Style  
Sensor

Function  
Sensor

Occasion 
Network

Based on Shen, Lieberman, Lam.  
MIT Media Laboratory



Transactional Flow

Sort RackBrowseLearnChoose Valet

SuggestTeach Creates Rack

Choose what
to buy

Suggests
“where” to buy

Remembers purchase styles
& previous purchases

Guest

Buy

System

Guest

System
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uniquity.com

Log-In

Browse ClothingValet

Closet

Rack

Valet 1 Valet 2 Valet 3 Valet alet 7Valet alet 5

Look Occasion

Quiz

Video Text

By Style By Item

Pants Shirts Shoes Accessories

Purchase

Brick & Morter Store Online Store

Style Guide

System Map
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Design Language

Rack / shopping cart & viewed items
Valet / personal shopper, advisor
Closet / previous purchases
Shopping Bag / cart for buying
Metaphors / cars, sports, scents
Views / front, back, side, detail
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Wireframes

Design

Persona

Site Demo
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Wireframes
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Uniquity
Browse
Browse clothing and 
accessories that fit your 
lifestyle.

Valets Shopping Links
Closet, Rack, Shopping Bag, Search

Style Guide
Find the right look for any 
occasion, and we’ll show 
you how to make it happen.

Pick A Valet
Our valets can help 
you discover your style 
potential.

Featured Stuff 
(one big photo goes here)

Novice Main Page

Uniquity Valets

Question Progress

Shopping Links
Closet, Rack, Shopping Bag, Search

Question?
Answer 1 
Answer 2 
Answer 3 
Answer 4 
Answer 5

Submit Answer/Next Question Button

Browse 
Pick A Valet
Change my Valet 
View all Valets 
Skip ?s and Choose Valet 

Style Guide

Valet Questions Page

Uniquity Valets Shopping Links
Closet, Rack, Shopping Bag, Search

Here is your valet!Browse 
Pick A Valet
Change my Valet 
View all Valets 

Style Guide

Valet Results Page

picture
of
valet

Description of your valet.

Start Shopping

Outfits by Occasion

Get This Look

Uniquity Valets

Breadcrumbs

Shopping Links
Closet, Rack, Shopping Bag, Search

Pick A Valet
Style Guide

Browse
By Item 
Subsubnavigation 
Subsubnavigation 
 Subsubnavigation 
 Subsubnavigation 
 Subsubnavigation 
Subsubnavigation 
 
By Style

Valet Suggested Items

Valet-Suggested Items

Item Name 
Cost

Item Name 
Cost

Item Name 
Cost

Item Name 
Cost

Item Name 
Cost

Item Name 
Cost

Item Name 
Cost

Item Name 
Cost

picture
of
items

Uniquity Valets

Item Name

Breadcrumbs

Shopping Links
Closet, Rack, Shopping Bag, Search

picture
of
items

Valet Suggests Coordinating Items

Valet Suggests Video Tutorial

Valet Suggests Textual Information

Designer 
Fabric Information 
Sizes Available 
Price 
Description  
Different Views

Add to Rack 
Add to Shopping Bag

Pick A Valet
Style Guide

Browse
Subnavigation 
Subnavigation 
Subnavigation 
Subnavigation 
 Subsubnavigation 
 Subsubnavigation 
 Subsubnavigation 
Subnavigation 
Subnavigation 
Subnavigation

Item Details Page

Uniquity Valets

Related Items to Purchase

Related Video Tutorials 

Related Textual Information

Shopping Links
Closet, Rack, Shopping Bag, Search

Rack Page

Your RackBrowse 
Pick A Valet
Style Guide

Coverflow Rack Visualization 
(include “add to shopping bag” and
“remove” options)



Design
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Chris, 26, is a drummer for a rock  
band but also plays percussion for  
the Pittsburgh Symphony Orchestra.

When he plays with his rock band, he 
wears band t-shirts and jeans. When  
he plays with the symphony, there is  
a specific black-tie dress code. 

Aside from his tuxedo knowledge, he 
doesn’t know anything about fashion.

Persona
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Life Goals 

Impress others

Get signed to a major record label

Work with Mick Jagger 

Get married and have kids

Start up a music school to teach  
kids how to play instruments

Persona
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Experience Goals

Chris doesn’t like making mistakes

Feel confident about what he does

Likes to go on adventures

Likes having fun

Persona
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End Goals

To buy a nice suit that fits his style.

To learn about menswear.

To feel comfortable buying clothing.

To look good for the ladies.

Not spend too much time shopping.

Persona
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Scenario

Chris needs a suit for his friend’s wedding  
and wants to impress the maid of honor.

He visits Uniquity and selects a valet.

The valet helps guide him to the best suit  
for the event and his personal style.

The valet helps him know where to buy  
the suit and where to have it tailored.
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Site Demo
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